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STILL LEADING ... STILL GROWING ... STILL CARING �f 
Medicare & More now available 
in Jacksonville area 
Anew solution to health care for seniors is now avail­able to eligible Medicare beneficiaries. A major 
marketing campaign is underway to introduce Medicare 
& More-Health Options' popular Medicare HMO 
program - to Medicare cardholders in Clay and Duval 
counties. Medicare & More is one of the first Medicare 
HMO products to be offered in this area. It is an alterna­
tive to the Medicare program, offering seniors access to 
quality care and expanded benefits at a significantly 
lower cost. 
"Medicare & More is a Medicare HMO plan, not a 
Medicare supplement," says Bill Simek, director of Senior 
Markets. "This prog-ram is-an exciting new option for 
Medicare beneficiaries that replaces and enriches the 
benefits offered through Medicare and traditional 
Medicare supplements." 
Medicare & More is geared toward all Medicare card 
holders who are enrolled in Medicare Parts A and B, but are 
not currently in a Medicare-certified hospice or afflicted with 
end-stage renal disease. These Medicare beneficiaries can 
elect to replace their basic Medicare and Medicare supple­
mental benefits with Medicare & More. Under Medicare & 
More, subscribers' out-of-pocket expenses are much lower 
and more predictable than Medicare supplements. 
In addition, Medicare & More emphasizes preven­
tive care and covers broad benefits that go beyond those 
covered by Medicare and Medicare supplements. 
Benefits include: 
■ prescription drug coverage; 
■ home health care and skilled nursing facility care 
benefits beyond what Medicare pays for; 
■ dental and denture coverage; and 
■ preventive care. 
Subscribers who choose to participate in our Medicare 
& More program receive care from providers in our Medicare 
& More network, comprised of more than 750 of the area's 
top providers and eight high-quality hospitals. 
"A new solution 
to health care 
for seniors is 
now available 
to eligible 
Medicare 
beneficiaries." 
continued on page 2 
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Indicators reflect BCBSF's 
financial security 
BCBSF's financial security has been confirmed by 
two key indicators of an insurance company's financial 
success -its quarterly financial report and its ratings 
from Standard & Poor's (S&P). BCBSF reported a net 
income of $32.6 million and a five percent increase in 
policyholders' equity during the first quarter of 1994. In 
addition, S&P, an independent company that evaluates 
insurer's financial stability and claims-paying ability, 
recently reaffirmed BCBSF's A+ rating for the third 
consecutive year. 
"Our quarterly results demonstrate that BCBSF has a 
strong, growing and secure business in managed care, 
while our rating shows that S&P recognizes our success," 
says Tom Albright, senior vice president and chief mar­
keting executive. "These indicators also show that the 
growing strength of our managed care programs will 
enable us to continue to be a leader in providing 
Floridians with access to quality, affordable health care." 
Policyholders' equity increased to $518.1 million 
during the first quarter, up from $491.2 million at the end 
of 1993. Equity is used to develop programs that continue 
to control customers' health care costs and improve the 
quality of care. 
continued on page 2 
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Medicare continued 
"We know that the number of seniors who cannot 
afford traditional Medicare supplement products is 
growing," says Simek. "Medicare & More is part of our 
'Florida Health Care Solution.' It is one of three types of 
products - CompCoverage which is traditional 
Medigap, Advantage65 Select, a PPO, and Medicare & 
More, an HMO- that we offer to meet a wide range of 
seniors' needs and budgets." 
"Medicare & More is one of three 
types of products we offer to meet 
a wide range of seniors' 
needs and budgets." 
In addition to offering many benefits to seniors, 
Medicare & More also provides advantages to participat­
ing providers. It minimizes their paperwork since there 
is no need to submit claims to the Medicare Part B 
carrier or the Medicare Part A intermediary. 
We have been offering Medicare HMO benefits to 
Medicare beneficiaries in Dade County since 1984. 
Today, more than 25,000 Medicare beneficiaries and 
1,700 physicians in Dade, Broward and Palm Beach 
counties participate in the Medicare & More program. 
Medicare & More is expected to be available in both the 
Orlando and Tampa-St. Petersburg areas in 1995. 
Employees play active 
role in marketing 
With the product introduction and advertis­
ing campaign, employees may be asked about 
Medicare & More by friends, relatives, neighbors 
and acquaintances who have heard of the new 
alternative to health care. "People are hearing 
about Medicare & More on the radio, on TV in the 
newspaper and in the mail," says Marcia Norment, 
marketing program manager. "Employees who 
can answer questions can help the company as 
well as themselves." 
So that employees can become familiar with 
Medicare & More and to encourage them to share 
this information with others, an employee aware­
ness campaign called "Medicare & More & Me" 
accompanied the product roll out. As part of the 
program, each employee received information 
about Medicare & More including a desktop 
reference highlighting the product basics and 
referral cards for those who want more informa­
tion. Employees also received small packets of 
M&M chocolate candies, a reference to the 
Medicare & More (M&M) name. 
While employees are not being asked to "sell" 
Medicare & More, information is being provided so 
they are able to answer product questions. They are 
encouraged to pass along the names of people who 
would like more product information, but these 
referrals are optional. Employees will receive a $10 
American Express Gift Cheque for each referral 
that results in a sale. 
Financial security continued 
One reason for our success is that our managed 
care programs continued to grow while customer 
satisfaction remained high during the first quarter. 
Health Options grew by 13 percent, Preferred Patient 
Care grew by 3.3 percent and traditional insurance 
programs grew by 2.9 percent. In addition, 91 percent 
of our HOI customers and 90 percent of our PPC 
customers renewed their coverage with BCBSF during 
the first quarter, while nearly 90 percent of HOI and 
PPC customers rated their physicians as highly skilled 
and qualified. 
Our premium trends also illustrate the success of 
our managed care programs. HOI had an average 
premium increase trend of 1.6 percent, which was well 
below the projected regional and national HMO aver­
ages. PPC reduced its average premium trend from 
seven percent in the first quarter of 1993 to 3.6 percent 
in the first quarter of 1994. 
"Floridians are responding to the quality and 
affordable cost offered by managed care," says Albright. 
"We believe customers have the right to choose the type 
of coverage that's best for them, and we will continue to 
offer a full range of health care products. Customers 
will continue to have that right to choose, unless the 
legislature passes anti-managed care legislation - such 
as "any willing provider" or "direct access" - that 
would destroy the quality and affordability of health 
care coverage for Floridians statewide." 
First Quarter Customer Satisfaction Key Indicators 
Customer Growth 1st Quarter 
Health Options 13% 
Preferred Patient Care 3.3% 
Traditional 2.9% 
Average Premium Increase Trend 
Health Options 1.6% 
Preferred Patient Care 3.6% 
Satisfaction (Renewal Rate) 
Overall 88% 
Health Options 91% 
Preferred Patient Care 90% 
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community support 
Employee volunteers committed to community 
BCBSF's 1995 United Way campaign will begin 
in September and employee volunteers com­
mitted to improving our community are 
needed to serve as campaign co-captains. 
Co-captains represent their departments 
and divisions during the campaign. Other 
responsibilities include: 
■ providing information to co-workers about 
the United Way; 
■ assisting with the scheduling of rallies 
for each department; and 
■ assisting in the follow up of unre­
turned donation cards. 
■ attending a training session; 
■ working one day at a United Way agency; Unltedway 
If you're interested in "Changing Our 
World, One Life at a Time," contact Jeune 
Weistroffer in Employee Services. 
for employees only 
Savings bonds can help you plan 
for the future 
Saving for the future is wise and necessary - but it's not for competitive market-based interest rates when held 
always easy. Millions of Americans find the U.S. Savings for five years or more. 
Bonds Payroll Savings Plan an ideal way to save - ■ Federal income taxes can be deferred until the 
whether it's for retirement or college tuition. bonds are redeemed for cash or reach final maturity. 
"Secure Your Future Today" is the theme of 
�
� S1:f � Under the savings bonds plan, you select the 
Savings Plan campaign and BCBSF employ-
� 'f-Jl and it's automatically set aside for you. The 
this year 's U.S. Savings Bonds Payroll _§
�
-f"'� amount you want to save each pay period 
ees are eligible to participate. Employees * * bonds can be held for as little as six months 
may want to consider this savings option for � . l\h . _ 5 
,..,,,. or as long as 30 years. 
b f ..,,._-,;:.. "v✓ • �- 'T' 
• . • L. • TT C s . B d a nu-m er-G -reas0ns: - -- ---
-- - -�- _:_�-
10 partlG1pat-e-1-R--t-He-u;0. avmg-s- on s
-■ Savings bonds are guaranteed a 
, - -#j\11, 
 Payroll Savings Plan, call the Payroll customer 
minimum rate of four percent and are eligible Gs -eC' service desk at (904) 363-4537. 
New orientation program available 
Based on feedback gained through employee surveys, 
focus groups and industry benchmarking, the corporate 
orientation program has undergone significant changes. 
New employees are now welcomed with a new video­
driven orientation program designed to facilitate 
employee discussion and understanding of overall 
business objectives. 
"The corporate orientation program is the first step 
in the employee's education and development," says Pat 
Ainsley, director of Organization Development and 
Training. "The program provides information that helps 
employees see specifically how their work contributes to 
corporate goals and objectives." 
The centerpiece of the program is a new video that 
illustrates BCBSF' s corporate vision through the discus­
sion of the history, business objectives, community 
involvement and people of BCBSF. The program focuses 
on some key management practices and current business 
issues including the company's participative manage­
ment philosophy; how BCBSF is positioned to manage 
health care reform; and the importance of communica­
tion, teamwork and training and development. Employees 
attending the program rec·eive new take-home materials, 
including an orientation packet. 
The new program is held every two weeks and 
is open to all employees. For more information, call 
Sophonia White at 791-8237. 
Blue on Blue Released 
The second quarter edition of Blue on Blue, BCBSF's video 
news magazine, was distributed for viewing early this month. A 
sample of the stories featured include health care reform, market­
ing sales results and new products, and enhancements to the 
employee 40 l (K) salary deferral program. 
Blue on Blue also will be scheduled for viewing on local cable 
stations. Look for schedule notices on BCBSF bulletin boards. 
"Orientation is 
the first step 
in the employee's 
education and 
development." 
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The patient, 
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will work 
together to keep 
the patient 
as healthy 
as possible." 
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in the spotlight 
HMO AIDS case management program 
makes a difference 
A comprehensive and proactive case management 
program developed specifically for our Health Options 
members who have tested positive for the HIV virus is 
now operational in the Southern Region. The program 
allows BCBSF to more effectively manage the care of its 
HIV-positive patients and helps prolong and improve 
the quality of their lives. 
According to Irene Martinez-Esteve, R.N., B.S.N., 
the coordinator of the program, approximately 600 
Health Options members in the Southern Region have 
been identified as HIV positive. Martinez says that 
AIDS is truly an epidemic in the South Florida area 
and the patients identified so far are just the tip of 
the iceberg. 
"One of the first things we did to try to help our 
HIV-positive members was to invite some of the top 
physicians in the community whose practices are 
primarily devoted to the care of AIDS patients to join 
our Health Options network," says Martinez. "We're 
also encouraging primary care physicians to become 
more involved by educating them about how to identify 
high-risk patients and how this identification process 
allows early, proactive assistance." 
Although there is no cure for AIDS, Martinez says it 
is a chronic, manageable disease, and that there's a lot 
that can be done to help members so they don't suffer 
one medical crisis after another. 
She and other case managers contact each member 
who tests positive for HIV and let them know that 
BCBSF is there to help them. They also make home visits 
and accompany patients to at least one appointment 
with their physicians. "The idea is that we are a team," 
says Martinez. "The patient, physician and case manager 
will work together to keep the patient as healthy as 
possible. We teach members how to live with HIV 
rather than to die from AIDS." 
Patients are encouraged to adopt a healthy lifestyle 
by reducing or eliminating their use of alcohol and 
illegal drugs, eating better and exercising. Mental health 
consultations are recommended upon diagnosis. 
Martinez says the BCBSF program is more compre­
hensive than most other AIDS management programs, 
and she believes these efforts will not only result in 
efficiencies in health care spending but will also improve 
the quality of care to HIV-positive patients. She notes, 
for example, that one goal of the program is to monitor 
HIV-positive patients and intervene early before their 
conditions deteriorate to the point that expensive, 
inpatient care is required. Not only does this approach 
help identify the most effective treatments, it's also 
beneficial to patients whose weakened immune systems 
put them at greater risk for acquiring infections in a 
hospital setting. 
Another part of this case management program will 
be the collection of data to track the costs of treatment. 
Case management developed a data base to track the 
costs and treatments through the four stages of this 
disease. Currently, the cost of treating an AIDS patient 
from diagnosis through the course of the disease without 
aggressive case management can exceed $500,000. 
"With appropriate case management, we hope to 
maximize the treatment effectiveness, decrease the 
length of hospital stay and improve the quality of life for 
the subscriber," says Martinez-Esteve. 
Food service program improvements 
are underway 
Does the idea of eating a taco for lunch in bright, cheery 
surroundings sound appealing? If so, you're in luck. 
Soon, you won't have to go any further than our own 
cafeterias to find exactly what you're looking for. In fact, 
this is just one of the new changes you'll see in the near 
future designed to improve food quality, service and 
variety and increase customer satisfaction. 
"We conducted an extensive evaluation of our food 
service program and really listened to our employees to 
find out what they - our customers - want and need 
from us," says Mike Jones, director of 
Facilities and Office Services. 
Some of the significant improve­
ments planned as a result of employee 
comments include: 
cheery environment. Some other improvements include 
better lighting and new tables, chairs, trays and utensils; 
■ The variety of menus and the overall dining 
experience will be improved at off-site cafeterias at 
Freedom Commerce Center II. 
According to Jones, the company began the 
improvement process by surveying employees then 
developing a vision statement of what our food service 
program should be. Several companies submitted bids to 
handle our food service program. After an in-depth 
analysis, an employee evaluation commit­
tee selected ARA Services as the vendor to 
help us meet our vision. In order to better 
meet the food service requirements of our 
employees, ARA developed a comprehen-
• sive improvement plan and agreed to help ■ Two executive chefs, who have 
extensive resort and hotel experience, will 
help oversee continuous improvement in 
the quality and presentation of food; 
Se rv I Ces fund improvements at HOC. "The goal of our improvement plan 
■ All cafeteria staff, from front-line staff to manage­
ment, will undergo extensive staff training on service 
excellence and customer service; 
■ Three national franchises - Dunkin' Donuts, 
Chick-Fil-A, and Taco Bell -will be introduced at the 
HOC and the Freedom Commerce Center; 
■ Significant physical improvements will be made 
at the HOC cafeteria. The service area will be redesigned 
to improve the traffic flow so customers can get their 
food more quickly and easily. In addition, the dining 
area is being renovated to create a bright, modern and 
is to meet BCBSF's corporate needs as well as the 
service, dining and nutritional needs of its employ­
ees," says Mark Williams, ARA district manager. 
"Employees will see a definite change in our food 
service program." 
To maintain an environment of continuous improve­
ment, ARA will conduct focus groups, semi-annual 
customer satisfaction surveys and quarterly client 
satisfaction surveys. "We will be listening to feedback 
from our customers," says Williams. "We will strive to 
be innovative and stay one step ahead of the food 
service industry." 
� 
sht. 
ype 
e to 
1ch 
in the spotlight 
Employees observe service anniversaries, 
reach milestones 
The following employees celebrated services anniver­
saries from January to April, 1994. Congratulations to 
these employees for their contributions and service to 
BCBSF. 
JANUARY 
five years 
Annette E. La Tour, Hearing Analyst. . .Patricia A. Harris, 
Cust Serv Rep. C. .. Christina M. Rivas, Sec A . . .  Lorna L .  
Betty, Healthcare Auditor . . .  Stephen A. Connelly, Mgr, Pre­
Tax Prgms . . .  Barbara L. Haasis, Prov Contracting Rep 
I . ..Sandrea L. Smith, Claims Examiner B .. . Dearyl D. 
Tremble, Sr Prvder Reis Rep . . .  Briesnick E. Gardner, Mgr 
Ops/ Info Support. . .Paul A. Barnes, Dir Corp Medical 
Policy . . .  Melinda G. Bennett, Sctn Ldr Tech Spec . . .  Earle S. 
Bushnell, VP Info Sys . . .  Beverly F. Appel, Grp Undrwrtg 
Consltant. . . Isabel Carratala, Sctn Ldr COB So FL.Cynthia 
M. Donkin, Sr Methods Analyst. . .Paul G. Jennings, VP 
Direct Marketing . . . Patricia D. Lewis, Sec B . .  .Laurie A. 
Skiba, Prov Rel Tech . .  .Oossie M.  Wesley, Policy Issue Spec 
FCL. . .Peggy E. Beach, Corr Rep B . . .  Leslie R. Bruce, Cust 
Serv Rep B . . .  Rosario F. Lerum, Addt Develop Examiner I. 
ten years 
Sandra L. Harrison, Comp & Bene Tech 11 . . .  D. Scott Smith, 
Specialty Undrwrtr . . .  Kenneth L. Thurston, Proj 
Dir .. .Oianne Washington, Cust Serv Rep B . . .  James E. 
Spivey, Mktg Rep . . .  Jennifer E. Mesquita, Fld Grp 
Spec. . .Maribel Salazar, Med Serv Rep HMO . . .  Brenda G. 
Kelly, Claims Examiner C. .. Kenneth L. McClain II, Proj 
Analyst. . .Sanja D. Bryan, Op Analyst IL.Madeline K. 
Humphrey, Pers Serv Rep . . .  Carole M. Prentice, Op Analyst 
11 . . .  Vickie M. Williams, Qlty Anlst QC & Analy 
PBO . . .  Jacquel-yn Y. Garter, -I'e-lemk-ting Sa-les Rep . -.. She-ila-J. 
Scott, Acctg Analyst B .. . Carolin R. Skordas, Sr Proj 
Consultant. 
fifteen years 
Claudette Cogdell, Cust Serv Rep B . . .  Teresa L. Drury, Tech 
Writer 1 1 . . .Fabian Fuentes, VP Natl Accts . . .  Cathy M. 
Harrison, Med Anlyst Claims . . .  Richard C. Werner, Mgr 
Prvder Serv .. .Ismail Peerani, Auditor IV. .. Victoria 
Henderson, 
Micrographics Prdt Clerk. .. Sherry L. Ulbrich, Sr Prov Rel 
Rep . . .  Melissa R. Hoper, Prgrm Ops Dev Analyst. 
twenty years 
Shirley A. Johnson, Med Secndry Payer Analyst. . .Anna L. 
Guy, Tech Analyst I . . .Marie L. Luchi, Mrkting Coord . . .  
Brenda H.  Lightsey, HRIS Tech 1 1 . . .Patricia J .  Payne, Addtl 
Develop Examiner !...Marlene E. Lapierre, Proj Analyst. .  
.Cleo D. Culp, Data Entry Opertr . . .  Lois J. Isley, Quality 
Anlst QC Analy PBO . . .  Catherine A. Peper, Dir HIS Fld 
Supprt. 
twenty-five years 
Melodye L. Barnett, Mgr Claims HMO . . .  Anne M. Newland, Sr 
Sys Analyst. . .Carol A. Blanton, MFB Investigator . . .  Ella F. 
Allen, Subrogation Spec . . .  Sandra E. Jackson, Sr Legal Affairs 
Rep. 
thirty years 
Linda M. Alvarez, Cust Serv Rep B. 
FEBRUARY 
five years 
Bernedetta M. Dixon, Cust Serv Rep B . . .  Mary Ellen A. 
Barber, Sr Claims Analyst FCL. . .Farida F. Castellanos, Util 
Mgt Ref Asst. . .Nancy C. Johnson, Sec A. .. Amanda W. 
Hassell, Othr Carrier Liability Anlst. . .Emelia J. Belford, 
Hlthcare Auditor .. .Nicholas H. Gieschen, Jr., Mgr Provd 
Contracting . . .  Ellen C. Passa, COB/Subrogate Analyst 
HOI . . .Patricia J . Thomas, Cust Serv Rep B . . .  Karen L. Evans, 
Sr Health Serv Analyst. . .Oanita C. Grant, Mail 
Evaluator . .  .Johnnie E. McGinnis, Op Analyst IL.Martha L. 
Mejia, MIS Coord ! . ..Ferdinand G. Papa, Safety & Sec 
Officer . .. Bryan C. Wyatt, Clerk C. . Cynthia I. Hurst, Sr 
Advisor. .. Rebecca L. Jones, Corr Rep B . . .  Gary M. Lee, Rate 
& Underwrtng Analyst. . .Nancy L. Martin, Section Leader 
IX . . .  Marta E .  Soto, Util Mgt Ref Asst. 
ten years 
Smith D. Coffey, Mgr Reg Ops . . .  Leila V Jimenez, Clerk 
B .. . Phyllis Davenport, Corr Rep B . . .  Frank C. Kumer, 
Maintnce Tech D .. .Oeborah L. Moore, Cust Serv Rep 
C. .. Colleen A. Potter, Ops Analyst 1 1  . . .  Susan W. Sandlin, 
Medicare Hearing Officer IL.Patricia A. McCance, Claims 
Serv Rep IV. .. Josefina Manzano Medina, Clerk B . . .  Shirley A. 
Dunton, Prof Recruiter . . .  James J. Reynolds, Inserting 
Machine Operator . . .  Clinton E. Waltrip, Assoc Comp Ops 
Analyst. 
fifteen years 
Sandra M. Smith, Cust Serv Rep B . . .  Attie Marie Sullivan, 
Trainer . . .  Paula J. Womack, Ops Analyst II. 
twenty years 
Victoria C. Hackford, Addtl Dev Examiner I . . .Mary A. 
Martin, Admin Aide B . . .  Brenda E. Robinson, Sr 
Examiner . . .  Eva M. Brown, Corr Rep . . Terri D. Lee, Dir 
Govt Programs . . .  Mary S. Matheson, Proj Analyst...Laverne 
H. Patrick, Quality Analyst In-Line . . .  W. Charles Scott, VP 
Medicare . . .  Jerry M. Summerford, Sr Methods 
Analyst. . .Shirley A.  Grier, Sr Safety & Sec Officer . . .  Shirley 
M. Jerkins, Grp Enrollment Master Exam. . .Owight W. 
Wilson, Planning Consltnt. 
twenty-five years 
Eloise Williams, Supv OCL/FEP . . .  Mildred L. Nicholson, 
Supv Sr Mkt Ops . . .  Annetta S. Stange, Prog Ops Dev 
Analyst. 
MARCH 
five years 
Nancy L. Steinwinter, Clerk C. .. Frances E. White, Cust Serv 
Rep B . . .  Carolyn R. Winters, Quality Mgmt Coord . . .  Paula 
M. Babadi, HIS Prog Mgr . . .  Peggy L. Griffith, Claims Serv 
,..-€p-I- I....-.-Be-nfa-m- i-n- M-.-Q-ui-ndi:;za,-C0H-EV-aJu.atGr.- . .J a-m-e& � 
Smith, Clerk C. .. Teresa G. Hay, Supv Publix Ops . . .  Darryl 
D. Asberry, Inserting Machine Operator . . .  Johnny D. 
Atkins, Clerk C. . .  Lecia F. Bellinger, Other Carrier Liability 
Anlst. . . Karen C. Brindle, Med Rev Analyst. . .Michelle G. 
Grady, Section Leader IX . . .  Thomasina Jones, 
Micrographics Product Clerk. . .Donnie F. Mitchell, Oper & 
Tech Supp Analyst . . .Marta B. Hernandez, Ind Ben Mgmt 
Spec. . .Donna L. Jackson, Clerk B . . .  Carol E. Pack, Mgr Med 
B Serv . . .  Cara L.  Page, Cust Serv Rep C. .. Marie A. Galloway, 
Mnged Care Coord . . .  Patricia M. Loughery, Cust Ser Rep 
B . . . Melanie P. Richardson, Cust Serv Rep B . . .  Arlinda G. 
Sadsarin, Corr Evaluator. 
ten years 
Lila R. Rodgers, Op Analyst IL.Alice Santiago, Op Analyst 
IL.Linda A. Trice, Supv Claims & Cust Serv . . .  Bertie M. 
Vereen, Corr Rep B . . Cathleen E. Corcoran, Assoc Sys 
Programmer . . .  Kathy D. Henderson, Cust Serv Rep 
B . . .  Wendy L. James, Desktop Pub Tech . . .  Debra A. Jolley, 
Cust Serv Rep B . . .  Diane Elizabeth Smith, Supv Med B 
Spec Claims . . .  Rhonda L. Smith, Sr Advisor . . .  Lucy W. 
Bolena, Cust Serv Rep B . . .  Janet R. Roberts, Mgr Med 
Affairs . . .  Roper J. Ellis III, Corp Fin Res Analyst. . .Deborah 
D. Wilson, Op Analyst 1 1 . ..Lamberto B. Aledia, Supv 
Telemrktg Sales . . .  Paula L. Holley, ACS Claims Serv 
Coord .. .Joy A. Declemente, Cust Serv Rep B . . .  Gail E. Elsey, 
Section Leader IX . . .  Linda M. Gant, Sr Advisor . . .  Tonya L. 
Gathright, Op Analyst 1 1 . . .Helen E. Gray, Collection 
Spec . . .  E. Anne Jones, Pers Serv Rep . . .  Pamela A. Kangas, 
Supv Med B Claims . . .  Catherine A. Kelly, VP Public 
Relations . . .  Tamara S. Logan, Sr Quality Analyst. . .Shirley 
A. Mills, ACS Claims Serv Coord. 
fifteen years 
Nancy R. Holton, Sys Analyst 1 1 . . . Subrata Chattopadhyay, 
Sr Tech Analyst. . .Donna L. Thornton, Sr Advisor. 
twenty years 
Myra A. Baatz, Op Analyst IL.Steven C. Davis, VP Corp 
Project Devl. . .Roy E. Dowling Jr. , Maintnce Tech 
C. . .  Timothy L. Fortin, Sr Sys Analyst . . .Cathy L. Roberson, 
Inserting Machine Operator . . .  Paula S. Jenkins, Med 
Analyst Claims .. .David W. Dingfield, VP Sys & Info 
Ops . . .  Bernice Lamar, Computer Op . . .  Anette B. Spicer, Med 
Rev Analyst RN . . .  Sandra L. Tomlin, Fld Grp Spec. . .Carol J. 
continued on page 6 
ASPEN Notes 
Using the ASPEN network 
is easy. To send a message 
from your telephone 
mailbox to another BCBSF 
ASPEN mailbox in the 
state, just follow these 
steps: 
1 .  Record your 
message (press # at 
end); 
2 .  Enter the node 
number and 
mailbox number 
you want to send 
the message to; 
3. Enter any desired 
delivery options 
(urgent, private, 
etc.); 
4 .  Press # to send the 
message. 
ASPEN node numbers 
for offices around the state 
are: 
Riverside Home Office 
Complex: 220 
Freedom Commerce 
Center: 225 
Florida Combined Life: 
830 
Tampa Metro Office: 
720 
Miami Metro Office: 
820 
Ft. Lauderdale Office: 
825 
Orlando Metro Office: 
520 
5 
in the spotlight 
BCBSF and employees team up 
for March of Dimes 
Hundreds of BCBSF 
employees throughout the 
state held fundraising 
activities and participated 
in the March of Dimes 
WalkAmerica event to fight 
birth defects this spring. 
Through their efforts, 
employees raised more than 
$15,000 for the March of 
Dimes. BCBSF donated an 
additional $15,000 as a 
statewide sponsor of this 
year's event. 
Separate 9.3 mile 
walking events were held 
in each region during 
March and April. In 
addition, an employee 
competition to design the 
BCBSF team tee-shirt was 
held. Maria Rodriguez, 
Creative Services, won a 
$50 U.S. savings bond for 
her depiction of a young 
boy at the beach. 
BCBSF sponsors this 
event - the primary 
fundraiser for the March of 
Dimes - as part of its 
ongoing commitment to 
prenatal education. 
Blue Cross 
Blue Shield 
Service anniversaries continued 
6 
Gustafson, Sys Analyst ! . ..Lucretia Nelson Kee, Claims Serv 
Rep 1 1 1 ...Ruby A. Robinson, Clerk C. .. Sharon E. Martin, 
Claims Examiner B. 
twenty-five years 
Ervin Fowler, Sr Sys Plng Analyst . . .facquelyn E. Gilio, Proj 
Analyst . . .  Ethel F. Dupree, Fraud Analyst. . .Mary A. Myers, 
Fraud & Abuse Analyst. . .Marsha K. Drozak, Prog 
Analyst...Estella D. Williams, Micrographics Prodt 
Clerk. .. Larry Williams, Supv Mail Ops . . .  Aloma V Carter, 
Corr Rep B . . .  Jane K. Brennan, Mgr Natl Claims Ops. 
thirty-five years 
Catherine A. O'Neal, Direct Mrktg Analyst IV. 
APRIL 
five years 
Janet Pagan, Sec B .. . Mary Ann Ryan, Sec B .. . Susan S. 
Graff, Sec B .. .f ose Hernandez, Inserting Machine 
Operator . . .  Laura A. Nelson, Cust Serv Rep B .. . Irvin P. 
Philpot IV, Sr Sys Analyst. . .Mark S. Cook, Clerk 
B ... Pamela L. Farrington, Cust Serv Rep C. . . Maria A.  
Harrison, Comp Analyst I . . . Kisele C. Bell, Cust Serv Rep 
B . . .  Daniel L. Briggs, Proj Supv Safety & Sec . . .  Sheilah A. 
Burr, Other Carrier Liability Anlst .. . Bernadette A.  Butler, 
Supv Safety & Sec .. . Donna C. Cabral, Prof 
Recruiter . . .  Rita M. Malie, Dir Med Serv IL.Rhonda L .  
Sposato, Sr Faclty Proj Coord ... Alan P. Lui, Fld Serv Rep 
Key Acct...Paul M. Riisager, Med Dir ... Barbara K. 
Armstrong, PSI Spec. ..Peter G. Dechant, Claims Serv Rep 
Trainee . . .  Kimberly L. Franklin, Acctg Clerk C. .. Debra Jo 
Mize, Sr Examiner . . .  Elizabeth N. O'Laughlin, Clerk 
B . . .  Truemiller Thomas, Claims Examiner B. .. Wanda R.  
Turner, Claims Auditor. 
ten years 
Joann L. Doherty, Supv Dental Plan . . .  Sheryl L. Jordan, 
Claims Serv Rep IV. . . Kenneth L. Snyder, Inserting 
Machine Operator . . .  Judith A. Gemma, Cust Serv Rep 
B .. .Jannetter Green, Section Leader IX . . .  Robert E. Bunch, Sr 
Investigator/Suprv .. .Lowell D. Crane, Sys Analyst 
11 . . Sheila A. Donelan, Mgr Health Care Data 
Analysis . . .  Alexander P. Enriquez, Computer Sec Ops 
Analyst. . .Jennie E. Magriplis, Supv Prov Cust Serv .. .David 
B. Pruitt, Supv Claims & Cust Serv. .. Catherine Orr, Op 
Analyst 11 . . .  Shari L. Bailey, Cust Serv Rep C. .. Lisa A.  
Magriplis, Medicare Hearing Officer II .  
fifteen years 
Vivette V Rattray, Supv Special Serv Mkt Fld ... Roberta M. 
Stanton, Mgr Automated Claims Sub . .  .fohn T. Petersen, 
Tech Analyst II. 
twenty years 
John A. Bayless, Sys Proj Mgr . .. Robbin E. Harris, Credentlg 
Coord . . .  Cathy T. Hiers, Sec B . . V Paul Mitalas, Dir Allied 
Health Prov Prog . . .  Brenda ]. Collins, Op Analyst ! ...Katie 
M. Williams, Section Leader VIL.John F. Walsh, Claims 
Serv Rep I II . . .David R. Kukar, Sr Sys Analyst. 
twenty-five years 
Henry James, Maintnce Tech D . . .  Willie ] .  Anderson, Claims 
Examiner C. . .  Mattie D. Bacon, HRIS Tech IL.Jacqueline M. 
Poteet, Cust Serv Rep C. . .  Larry E. Bold, Dir Sys Serv & 
Sup . . .  Patsy A. Gammons, Supv Sr Mkt Ops . . .  Alice V. 
Strickland, Sr Methods Analyst. 
An lndep 
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